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MINUTES OF THE B.C.TURKEY ASSOCIATION AND THE B.C.TURKEY MARKETING BOARD 2011
ANNUAL MEETING HELD AT NEWLANDS GOLF & COUNTRY CLUB, LANGLEY, BC ON MARCH 27, 2012

There were 67 people in attendance, 29 were registered growers.
The meeting was called to order at 9:45 am with the Association President, Steve Heppell, welcoming
representatives from banks, feed companies, processors, and guests as well as attending growers.
The minutes of the Annual Meeting of the B.C. Turkey Association and the B.C. Turkey Marketing Board
held March 10, 2011 were adopted as circulated on a motion by Ray Nickel (Nicson Enterprises), and
seconded by John Janzen (Midwest Turkey Farm). Carried.
BUSINESS ARISING FROM ABOVE MINUTES
None
BRITISH COLUMBIA TURKEY MARKETING BOARD
Board Chairman’s Report
The Board Chairman’s report was read by Ralph Payne. Following the reading of this report, Trevor
Allen (SkyeHi Farms) moved and Vic Redekop (North Bluff Farms) seconded a motion to accept this
report. Carried
TFC Director’s Report
The TFC Director’s Report was read by Shawn Heppell. Following the reading of this report, Garnet
Etsell (Coligny Hill Turkey Farm) moved and Steven Redekop (428787 BC Ltd.) seconded a motion to
accept this report as read. Carried.
General Manager’s Report
The General Manager’s Report was read by Michel Benoit. Following the reading of this report, Steve
Redekop (428787 BC Ltd.) moved and James Krahn (Krahn Bros. Farms) seconded a motion to accept
this report as read. Carried
TFC Presentation
At this time Mr. Heppell introduced Mr. Mark Davies, TFC Chair.
Mr. Davies provided a handout covering:
Public concerns with regards to Supply Management
International Trade

1
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Turkey Markets
Social Responsibility
Feed & Live Prices
Imports of Turkey into Canada
Canadian Turkey Disappearance
2012/2013 Outlook
Discussion followed. A copy of this presentation is attached to these minutes.
Following the TFC presentation Mr. Heppell thanked Mr. Davies and Mr. Phil Boyd for the informative
presentation and for taking the time to attend BC’s meeting.

BTCMB Financial Statements
Mr. Les Burm presented the Auditor’s Report, Balance Sheet and Statement of Revenue and
Expenditures for the year ended December 31, 2011.
Following the presentation, Trevor Allen (SkyeHi Farms) moved and Patrick Huestis (Coppertone Farms)
seconded a motion to adopt the Financial Statements as presented. Carried.

Budget
Mr. Les Burm presented the budget for the BC Turkey Marketing Board for the 2012 fiscal year.

BCTMB Elections
The Board Chair turned the election process over to the Returning Officer, Mr. Jack Wessel.
Board Member: Mr. Wessel advised that only one nomination had been received to fill the position of
Board Member, that of Mr. Vic Redekop (North Bluff Farms Ltd.) and therefore Mr. Redekop was elected
by acclamation to the position of Board Member for a three year term.

Any Other Board Business
Mr. Payne read an email from past Board Member Rick Andrew, expressing his appreciation for the
support and co-operation the board has received from all its members, and that it had been a great
experience working with everyone.
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RMSC PRESENTATION – GARNET ETSELL
Mr. Benoit introduced Mr. Etsell who gave a presentation updating the producers with regards to the
activities of the Risk Mitigation Steering Group.

Mr. Etsell reminded producers and industry of the significant financial impact Avian Influenza had on the
BC poultry industry and provided an update on the potential creation of an insurance product designed
to compensate growers who have been infected with AI and growers who cannot re-populate their
farms as a result of AI.
Next Steps:




Finalize insurance product costs and coverage;
Determine the Board of Directors structure and composition;
Prepare for an industry plebiscite on the creation of the insurance captive;

At this time Mr. Etsell answered questions from the membership following which Mr. Benoit thanked
him for his presentation. A copy of this presentation is attached to these minutes.

B.C. TURKEY ASSCOCIATION
President’s Report
The B.C. Turkey Association President’s report was read by Mr. Steve Heppell. Following the reading of
this report, James Krahn (Krahn Bros. Farms) moved and Ray Nickel (Nicson Enterprises Ltd.) seconded a
motion to accept this report. Carried.
Reviewed Financial Statements
Mr. Steven Redekop presented the Auditor’s Report, Statements of Financial Position, Operations,
Changes in Net Assets, Cash Flows and the Notes to the Financial Statements to the year ended
December 31, 2011. Following discussion, Mr. Garnet Etsell (Coligny Hill) moved and Mr. Vic Redekop
(North Bluff) seconded a motion to accept the Financial Statements as presented. Carried
Budget
The B.C. Turkey Association budget for the 2012 fiscal year was presented by the Secretary-Treasurer,
Mr. Steve Redekop.
On a motion by Garnet Etsell (Coligny Hill) seconded by Vic Redekop (North Bluff) the budget was
accepted as presented. Carried.
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Elections
The Association president turned the election process over to the Returning Officer, Mr. Jack Wessel.

Election of Association Directors

The Returning Officer advised that there were two positions vacant for directors of the B.C. Turkey
Association for a two year term for two registered growers. The Nominating Committee presented
nominations for Messrs. Steve Heppell and James Krahn.
The Returning Officer then called for nominations from the floor. There being no further nominations,
the Returning Officer declared Messrs. Steve Heppell and James Krahn elected by acclamation to the BC
Turkey Association Directorship for a term of two years.

Any Other Association Business

None

SPEAKER – TAMARA LEIGH – SHINY BIRD COMMUNICATIONS

Mr. James Krahn introduced Ms. Tamara Leigh to address the meeting. Ms. Leigh provided a
presentation on the Public's Perception of Agriculture and how Social Media can assist in spreading the
right message about the British Columbia turkey industry.
Following discussion Mr. Krahn thanked Ms. Leigh for her presentation

PRESENTATION

Mrs. Linda Beckstead retired from the BC Turkey Marketing Board at the end of December, 2011, and
turkey growers past and present as well as members from the industry at large paid tribute to the 23
years Mrs. Beckstead spent with the Board. We wish her well.
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ADJOURNMENT
There being no further business on a motion by Clint Heppell (C & S Farms) the meeting was adjourned
at 12:30 p.m.
Prepared by:

Approved by:

Susan Mallory, Secretary BCTA

Steve Heppell, President BCTA

Ralph Payne, Chair BCTMB
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BRITISH COLUMBIA TURKEY MARKETING BOARD
CHAIRMAN’S REPORT
To the 2012 Annual General Meeting

Ladies and Gentlemen, Honored Guests and Turkey Growers
I welcome you on behalf of the Board and staff to the 2012 AGM. My first three year term as board
chair expired in January and I was pleased to be reappointed for a second term. I have enjoyed
working with your board and staff and look forward to the opportunity to be involved in your industry
over the next three years.
Year- end storage stocks were 12.7 Mkg, which is an increase of 2.6 Mkg from a year earlier.
Preliminary January 1 whole bird stocks of 7 Mkg were 1.1 Mkg higher than a year earlier, but less
than half the the level of 14.1 Mkg in 2008. The TFC projected April 1, 2013 stock level is 18.2 Mkg
which would be 1.1 Mkg higher than April 1, 2012.
Your Board held ten board meetings throughout the year. Four of these meetings incorporated a
meeting with processors to discuss common issues and pricing. We continue to have a good working
relationship with the processing sector. On behalf of the Board and staff I want to thank the processor
group for their continued support and co-operation.
Throughout the year, Board members have represented growers at TFC meetings, COMB seminars and
meetings and many other committee and agri-industry events. I am pleased to report that the Board
continues to have a positive working relationship with FIRB. The full board and Michel had a meeting
in February with the FIRB board to review our activities for the past year and both our Board and FIRB
were pleased with the dialogue and clarification on issues provided by both parties. We filed our first
annual report to FIRB and will continue with this each year. Michel, Vic and I joined other board and
commission personnel at a joint meeting with FIRB in November to gain insight into FIRB expectations
for boards going forward.
I will highlight a couple of initiatives taken by the Board in 2012:
In November Michel, Vic, Susan and I attended a Vancouver Island grower meeting. This was
well attended by island growers and they appreciated the opportunity to ask questions and get an
update on the industry and board activities. I would hope we can make this a once a year event.
We continued to process applications for new entrants to our industry.
A strategic planning session was held. The result was an updated strategic plan to provide
guidance for the Board and staff moving forward into 2013 and beyond.
A specialty grower and New Entrants committee was established with terms of reference. Vic
Redekop is chairing this group and they held their first meeting early in 2013.
Our Orders and Regulations were reviewed and updates were made early in 2013.
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To the 2012 Annual General Meeting

In April the board received a request from a processor for the elimination of assurance of
supply. A discussion paper was circulated to all stakeholders and discussions took place over the next
several months. At the Board's February, 2013 meeting a motion was passed to eliminate assurance of
supply from the Board’s orders effective at the start of the 2014 Quota Year.
Concerns about the National allocation process were expressed by the board and staff this year
and Shawn Heppell –TFC representative and Michel prepared and presented an alternative Whole Bird
allocation process to TFC for consideration.
The Board and staff have once again operated the board office in an effective and efficient manner.
The financial position of the board continues to be strong and there is no reason to expect that this
will not continue in the years ahead. On behalf of the board and all growers I want to thank Michel,
Susan and Nancy for their dedication and commitment to the turkey industry in British Columbia.
I have thoroughly enjoyed another year as Chair of the BCTMB and I thank the directors, staff and
Association directors for their help and assistance during the past year. They all do a great job for
your industry and should be proud of their accomplishments. I thank the board and grower
association for allowing me to participate in your annual golf tournament that supports the Union
Gospel Mission. I am always amazed at the success of this event. Your efforts to support this
worthwhile organization are to be commended. Good job.

Respectfully submitted
Ralph Payne
Board Chair
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BRITISH COLUMBIA TURKEY MARKETING BOARD
TFC DIRECTOR’S REPORT
To the 2012 Annual General Meeting

Ladies and Gentlemen, Fellow growers and honoured guests, thank you for taking the time to be here
today and showing your support for our great industry. It is my privilege to be the British Columbia
representative to the Turkey Farmers of Canada and I look forward to sharing with you an update of the
activities of your national agency.
2012 continued to be a turnaround year for the turkey industry in Canada; we started the year with only
10.5 mkg in inventory and were able to maintain good inventory levels throughout the year. We ended
2012 with just 12.7 mkg in storage which was among the lowest amounts in many years. These excellent
storage numbers helped maintain healthy margins at the processing end of our business and have set
the stage for an excellent beginning to 2013.
At the TFC table we continue to work our way through amendments to the allocation system to help
improve our ability to monitor and enforce the policy. We also continue to pursue new information to
better help us with predicting the market place to ensure we have the right product to offer at the right
time. As new information and ideas come to light we at the TFC will continue to strive for improvement
in how we use that information to further our markets.
The turkey market advisory committee or TMAC continues to improve and refine this data to give insight
as to where the quota levels need to be to satisfy the market demands. With the capable help of the
staff of TFC the TMAC is able to take that data and information and make recommendations to the
board of directors of TFC. It is then the role of the directors of TFC to use all of their wisdom and
experience to set a final allocation number. This process takes many months starting in November and
typically ending with a true final allocation set at the March meeting. This attention to detail has
typically worked well for you as growers and although we will never get the number exactly right we
have gone many years without missing the mark by much.
One area where the market has been moving in the last few years has been the increase in consumption
of dark meat and ground turkey. This is interesting in that it better balances the use of the whole bird
and reduces the need to export many of the off cuts we have been doing for years. This also has
implications for the domestic market and TFC’s export policy, these are all issues that we are prepared
to tackle and simply demonstrate that nothing is ever static and that we must always be ready to change
with the market. In 2013 we will see this pattern continue with growth in the cut up market and a stable
whole bird market.
You will hear from our guests from TFC the work that is being done on trade, research, import control
issues and a host of other areas of importance to us at TFC.
Although allocation will always take the majority of our time at the agency these other issues are equally
important to the long term success of our business.
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TFC DIRECTOR’S REPORT
To the 2012 Annual General Meeting

The turkey industry has been good to all of us over the years and at TFC we take the challenge of
continuing a Canadian success story very seriously. Our commitment to producing safe, tasty, locally
grown turkey product is as strong today as it was in 1974 when our agency was started and I for one am
proud to be a part of that leadership team.
Respectfully submitted,
Shawn Heppell
TFC Director
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BRITISH COLUMBIA TURKEY MARKETING BOARD
GENERAL MANAGER’S REPORT
To the 2012 Annual General Meeting

Good morning and thank you for attending our 46th Annual General Meeting of the British Columbia
Turkey Marketing Board.
It is a pleasure to be here with you today. This past year was not a good year for animal agriculture in
North America. Extremely high feed prices, devastating droughts and an Avian Influenza outbreak in
Mexico have resulted in very low margins for growers and processors for most of our continent.
I have recently returned from the National Turkey Federation’s Annual Meetings. The Federation is a
group that represents the turkey sector in the United States. During the meetings, the focus was on high
storage stocks, low prices, monetary losses, processor bankruptcies, and prolonged droughts resulting in
extremely high feed costs without any indication of relief in sight. In addition to this, the US
Government was contemplating reducing staffing hours for in plant meat inspectors which would affect
production and slaughters while at the same time, the government was also committing to purchasing
100 million pounds of turkey products to reduce the high inventory levels.
During the meetings, a speaker outlined the threats to the industry and the organisations within the
industry and the speaker still believed that the biggest threats to the industry were likely to come from
within. He felt that the industry could deal with high feed prices and economic uncertainty but internal
issues were still the largest threats to individual organisations.
While I was there and upon my return, I was and still am so grateful to be working within the supply
management industry. While the rest of North American Animal Production is in turmoil, we are
relatively isolated by what is happening around us.
Yes there are issues, and yes we could wish for more production, lower feed prices, and higher demand,
but overall, we can say without reservation that the system works! There will always be those who
complain about Supply Management but I agree with many who have said it before, our biggest threat
to the system is from within. Fair margins for all involved, adequate supply, effective and fair policies are
essential to the growth and prosperity of our system. I know we have all heard this before, but I thought
that it was worth repeating one more time as I have had a recent firsthand chance to see what it would
be like in Canada, if we did not have Supply Management.
Our Allocation in the upcoming year will decrease from 91.4% to 90.2%. This decrease will occur despite
the fact that our Further Processing Allocation will increase by 2.1% (166,000 Kgs). This increase has
been countered with a 3.3% (400,000 Kgs) reduction in our Whole Bird Allocation for a net loss of 234th
Kgs of Allocation.
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I would like to take this chance to recognise the work provide by Nancy Sampson and Susan Mallory
over this past year.
Nancy started partway through 2012 and was quite successful in carrying out her functions as Executive
Assistant. Everyone, including our Financial Auditor's have been pleased with her efforts and
accomplishments over this period of time.
Susan not only effectively carried out her functions last year but was also instrumental along with Linda
Beckstead for their efforts and advice in ensuring a smooth transition in the office after Linda's
retirement.
Thank you all again for the opportunity to work for you, and with you over these last seven years. It has
truly been a pleasure,

Respectfully submitted,
Michel Benoit
General Manager
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MISSION STATEMENT
To assist our stakeholders in maximizing
their potential within supply management
through visionary leadership.

We define our stakeholders as growers and
their associations, processors, allied trades,
the national agency, other provincial boards
and the provincial and national
governments.
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GUIDING PRINCIPLES
Decision Making:
In making decisions and setting policy we undertake to:
 Be responsive, transparent, respectful and consultative taking all stakeholders into
consideration.
 Balance the needs of individual stakeholders with the long term stability and growth of the
industry.
 Make the best use of our resources while maximizing benefits.
 Be advocates for provincial growth while representing BC at the national level
 Build strong alliances with the national agency and its members.

Innovation:


We undertake to anticipate new developments and respond to changing needs and challenges.

Continuous Improvement:


We are committed to continuous improvement in service quality.

Staff Treatment and Expectations:
Workplace:
 Provide a safe and pleasant environment for staff to work in.
Compensation:
 Provide fair and equitable compensation for work performed.
Quality of Work:
 Give clear direction/communication as to job duties and responsibilities, resulting in higher staff
performance.
Treatment:
 Treat staff with respect and fairness in all matters.

Social Responsibility:
We undertake to promote an environmentally sustainable industry. This includes programs addressing
food safety, bio-security, environmental farm plans, and animal care to the benefit of our consumers
and the public at large.
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KPMG LLP
Chartered Accountants
32575 Simon Avenue
Abbotsford BC V2T 4W6
Canada

Telephone
Fax
Internet

(604) 854-2200
(604) 853-2756
www.kpmg.ca

INDEPENDENT AUDITORS' REPORT
To the Directors of British Columbia Turkey Marketing Board
We have audited the accompanying financial statements of British Columbia Turkey Marketing Board
which comprise the statement of financial position as at December 31, 2012, the statements of
operations, changes in net assets and cash flows for the year then ended, and notes comprising a
summary of significant accounting policies and other explanatory information.
Management's Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of these financial statements in
accordance with Canadian generally accepted accounting principles, and for such internal control as
management determines is necessary to enable the preparation of financial statements that are free from
material misstatement, whether due to fraud or error.
Auditors' Responsibility
Our responsibility is to express an opinion on these financial statements based on our audit. We
conducted our audit in accordance with Canadian generally accepted auditing standards. Those
standards require that we comply with ethical requirements and plan and perform an audit to obtain
reasonable assurance about whether the consolidated financial statements are free from material
misstatement.
An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in
the financial statements. The procedures selected depend on our judgment, including the assessment of
the risks of material misstatement of the financial statements, whether due to fraud or error. In making
those risk assessments, we consider internal control relevant to the entity's preparation and fair
presentation of the financial statements in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on the effectiveness of the entity's
internal control. An audit also includes evaluating the appropriateness of accounting policies used and the
reasonableness of accounting estimates made by management, as well as evaluating the overall
presentation of the financial statements.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for
our audit opinion.
Opinion
In our opinion, the financial statements present fairly, in all material respects, the financial position of
British Columbia Turkey Marketing Board as at December 31, 2012, and the results of its operations and
its cash flows for the period then ended in accordance with Canadian generally accepted accounting
principles for not-for-profit organization.

Chartered Accountants
February 28, 2013
Abbotsford, British Columbia
KPMG LLP is a Canadian limited liability partnership and a member firm of the KPMG network of
independent member firms affiliated with KPMG International Cooperative (“KPMG International”), a
Swiss entity.
KPMG Canada provides services to KPMG LLP.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Statement of Financial Position
December 31, 2012, with comparative figures for 2011
2012

2011

Assets
Current assets:
Cash
Investments and marketable securities (note 3)
Accounts receivable
Prepaid expenses

$

Restricted investments (note 3)
Equipment and leaseholds improvements (note 4)

115,750
362,730
102,783
3,702
584,965

$

220,270
219,380
36,829
4,959
481,438

750,000

750,000

14,867

18,757

$

1,349,832

$

1,250,195

$

109,635

$

99,081

Liabilities and Shareholders' Equity
Current liability:
Accounts payable and accrued liabilities
Shareholders' equity:
Capital fund
Restricted fund (note 3)
Operating fund

14,867
750,000
475,330
1,240,197

18,757
750,000
382,357
1,151,114

Contingent liability (note 8)
$

1,349,832

$

1,250,195

Approved by the Directors:
Director
Director

See accompanying notes to consolidated financial statements.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Statement of Operations
Year ended December 31, 2012, with comparative figures for 2011
2012
Revenue:
Levies
Promotions
Interest income
License income
Miscellaneous

$

Expenses:
Turkey Farmers of Canada levies
Wages and benefits
Promotion expenses
Meetings and conventions
Per diems
Office supplies
Rent and property costs (note 5)
Grants and disbursements (note 5)
Professional fees
Amortization
Bank charges

Excess of revenue over expenses before the undernoted
Other income (expenses):
(Loss) gain on investments
Grower rebate (note 6)

Excess (deficiency) of revenue over expenses

$

1,028,521
47,480
36,335
13,787
1,126,123

2011

$

991,061
47,055
49,718
12,825
4,733
1,105,392

411,180
258,720
152,522
47,439
44,163
32,539
30,035
25,699
21,415
4,815
1,698
1,030,225

398,995
259,414
136,029
35,333
41,470
32,516
30,089
24,563
38,716
6,833
1,253
1,005,211

95,898

100,181

(6,815)
(6,815)

15,650
(265,469)
(249,819)

89,083

$

(149,638)

See accompanying notes to consolidated financial statements.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Statement of Changes in Net Assets
Year ended December 31, 2012, with comparative figures for 2011
Capital
Fund
Net assets, beginning of year

$

Excess (deficiency) of revenues
over expenses

$

(4,815)

Purchase of equipment
Net assets, end of year

18,757

Restricted
Fund

14,867

$

-

925
$

750,000

Operating
Fund

$

750,000

382,357

$ 1,151,114

93,898

89,083

(925)
$

Total
2012

475,330

Total
2011
$ 1,300,752

(149,638)

$ 1,240,197

$ 1,151,114

See accompanying notes to consolidated financial statements.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Statement of Cash Flows
Year ended December 31, 2012, with comparative figures for 2011
2012

2011

Cash provided by (used in):
Operations:
Excess (deficiency) of revenue over expenses
Items not involving cash:
Amortization
Gain on investments
Changes in non-cash operating working capital:
Accounts receivable
Prepaid expenses
Accounts payable

$

Investments:
Decrease (increase) in investments, net
Purchase of equipment and leasehold improvements

Increase (decrease) in cash position

$

6,833
(15,650)

(65,954)
1,257
10,555
46,571

4,080
586
(35,528)
(189,317)

(150,166)
(925)
(151,091)

192,816
(1,470)
191,346
2,029

220,270
$

(149,638)

4,815
6,815

(104,520)

Cash position, beginning of year
Cash position, end of year

89,083

115,750

218,241
$

220,270

See accompanying notes to consolidated financial statements.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Notes to Financial Statements
Year ended December 31, 2012

General:
The Board is authorized under the Natural Products Marketing Board (BC) Act and functions
under the British Columbia Turkey Marketing Scheme. The Board's function includes setting
production policy, processing and marketing turkeys within British Columbia.

1.

Significant accounting policies:
(a) Fund accounting:
The Board uses funds to separately account for amounts designated for specific purposes.
The established funds are as follows:
Operating - The fund used for the costs of conducting the Board's primary functions, into
which all unrestricted funds flow.
Capital - The fund in which the amounts are intended for use in capital improvements or
to acquire and finance new capital assets.
Restricted - A self-imposed restricted fund intended for two purposes. Firstly, the fund is
to accrue to a maximum of $750,000 for use in the case of an emergency involving an
outbreak of a contagious infection that has, or could possibly have, an affect on
commercial turkeys raised in British Columbia, and cover errors or omissions which may
result from any on-farm audits.
(b) Financial instruments:
The Board accounts for its financial assets and liabilities in accordance with Canadian
generally accepted accounting principles.
The financial instruments are classified into one of five categories: held-for-trading, held-tomaturity, loans and receivables, available-for-sale financial assets or other financial
liabilities. All financial instruments, including derivatives, are measured in the balance sheet
at market value except loans and receivables and held-to-maturity investments which are
measured at amortized cost. Subsequent measurement and changes in market value will
depend on their initial classification, as follows: held-for-trading financial assets are
measured at market value and changes in market value are recognized in net earnings;
available-for-sale financial instruments are measured at fair value with changes in fair value
recorded in other comprehensive income until the investment is derecognized or impaired at
which time the amounts would be recorded in net earnings.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Notes to Financial Statements
Year ended December 31, 2012

1.

Significant accounting policies (continued):
(b) Financial instruments (continued):
The Board has designated the following:
(i)
(ii)
(iii)
(iv)

Cash is classified as held-for-trading, which is measured at market value.
Investments are classified as held-for-trading, which are measured at market value.
Other assets are classified as loans and receivables, which are measured at
amortized cost.
Accounts payable and accrued liabilities, which are measured at amortized cost.

(c) Equipment and leasehold improvements:
Purchased equipment and leasehold improvements are recorded at cost. Amortization is
calculated on a declining balance basis at the following rates:
Asset

Rate

Computer software
Furniture and equipment
Leasehold improvements

50%
20%
30%

(d) Revenue recognition:
The Board recognizes revenue using the restricted fund method of accounting of
contributions. Restricted contributions are recognized as revenue in the applicable fund in
the current period. Unrestricted contributions are recognized as revenue when received or
receivable in the general fund, if the amounts to be received can be estimated and collection
is reasonably assured.
(e) Estimates:
The preparation of financial statements in conformity with generally accepted accounting
principles requires management to make estimates and assumptions that affect the reported
amounts of assets and liabilities and disclosure of contingent assets and liabilities at the
date of the financial statements and the reported amounts of revenues and expenses during
the reporting periods. Actual results could differ from those estimates.
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Notes to Financial Statements
Year ended December 31, 2012

2.

Capital management:
The Board receives its principal source of capital funds from fees and levies assessed on
producers. The Board defines capital to be net assets.
The Board's main objective when managing capital is to manage the processing and marketing of
turkeys in the province. The Board manages the capital structure by making operational and
financing adjustments based on available funding. Currently, the Board's strategy is to retain a
base level of net assets to fund operating expenditures.

3.

Investments:

2012
Cost
Investments
Less internally restricted
amounts

$

Unrestricted investments

$

1,085,424

Market
$

(750,000)
335,424

2011

1,112,730

Cost
$

(750,000)
$

362,730

942,752

Market
$

(750,000)
$

192,752

969,380
(750,000)

$

219,380

The Board has internally restricted $750,000 of investments for self insurance.
Interest rate and maturity risk:
The Board's fixed income securities are subject to the risk that the values of the investments
will fluctuate due to changes in market interest rates.
The investments have interest rates ranging between 2.6% and 6.9% and mature between
December 2014 to December 2051.

4.

Equipment and leasehold improvements:
2012
Accumulated
depreciation

Cost
Furniture and equipment
Computer software
Leasehold improvements

2011

Net book
value

Net book
value

$

139,976
20,654
37,087

$

126,660
19,216
36,974

$

13,316
1,438
113

$

15,720
2,876
161

$

197,717

$

182,850

$

14,867

$

18,757
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BRITISH COLUMBIA TURKEY MARKETING BOARD
Notes to Financial Statements
Year ended December 31, 2012

5. Related party transactions:
During the year, the Board made rental and grant payments to a related party, the British
Columbia Turkey Association. The rental payments of $24,000 (2011 - $24,000) are based on
the fair value of rent for similar facilities at the time the multi-year lease was entered into. The
grant payment of $25,699 (2011 - $24,563) is based on provincial turkey production. The Board
collects levies from turkey producers and pays a grant on behalf of the turkey producers to the
British Columbia Turkey Association.

6.

Grower rebate:
The goal of the British Columbia Turkey Marketing Board is to have three months of operating
expenses along with $750,000 for self-insurance in case of any disease issue that may affect the
turkey industry in the province. In the prior year, the Board was in excess of these amounts and
paid a rebate to growers of $265,469.

7.

Economic interest:
The BC Turkey Marketing Board has the discretion to fund the BC Turkey Association as set by
the Natural Products Marketing (BC) Act. Accordingly, a large portion of the Association's
funding is derived from the BC Turkey Marketing Board. As both the Board and the Association
have objectives in common, the funding of the Association's objectives is expected to continue for
the foreseeable future.

8.

Contingent liability:
The Board has estimated liquidated damages for the 2011/2012 quota year to be NIL. The final
liability for the 2012/2013 quota year will be based on actual production up to the end of the quota
year and will be recorded at that time.
The Board has issued an irrevocable letter of credit in favour of the Turkey Farmers of Canada in
the amount of $96,785 (2011 - $96,785) expiring November 2013.
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BRITISH COLUMBIA TURKEY ASSOCIATION
PRESIDENT’S REPORT
To the 2012 Annual General Meeting

Ladies and Gentlemen, Honoured Guests,
As we look back on 2012, it will be remembered as a good year. It has had its highs and lows, and as
every year does, it came with some challenges.
The year began with having Nancy join our staff to work with Susan and who together, have done a
great job in keeping us all on track and organized. Thank you, Nancy and Susan.
The industry has had small changes in production, and we have enjoyed continued stability. We would
like to have more growth, who would say no to that! We need to continually encourage the consumer
to want our great products.
I want to thank my fellow association members for their work and commitment throughout the year on
your behalf. They have been working on the AI insurance program, reorganizing the SPFG which
included selling the building, completing the biosecurity standards for the allied trades, and another
great golf tournament.
I want to especially thank those who organize the tournament to make it a great success as well as
everyone who comes out to support it. I am so honored to be able to report that more than $40,000
was raised for the Union Gospel Mission, to help feed those that need a helping hand in our community.
This year has had its difficult days with the passing of a long time member Pete Siemens. To his wife
Mary, our condolences and prayers go to your family. Another loss within our industry was the passing
of Kevin Heppell. Our condolences go out to his wife Sara, as well as to Mike and Karen Heppell.
It has been an honour to serve you as your president again this past year and is enjoyable to work in
such a great industry.
Respectfully submitted
Steve Heppell
President
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BRITISH COLUMBIA TURKEY ASSOCIATION
TREASURER’S REPORT
To the 2012 Annual General Meeting

Assets:
Total assets for the fiscal year ended December 31, 2012 decreased by $1,172 in comparison with the
fiscal year ended December, 31, 2011. The decrease was the result of the annual amortization expense
relating to the building which reduced the book value of the building by $3,909 and the increase in
current assets of $2,737. The combination of the two resulted in a decrease of $1,172 for total assets.
Liabilities:
Total liabilities for the fiscal year ended December 31, 2012 was $1,500 and decrease of $1,800 in
comparison with prior year.
Net Assets:
Net Assets increased by $628 for the fiscal year ended December 31, 2012. The increase is equal to the
excess of revenue over expenses for the same fiscal period as noted on the Statement of Operations.
Statement of Operations:
Total revenue for the fiscal year ended December 31, 2012 was $50,783, an increase of $1,243 in
comparison with the prior year. Slight increases in the BCTMB grant and the interest income on the
term deposit resulted in the increase in revenue for 2012.
The Golf Tournament incurred a loss of $2,702 for the fiscal year ended December 31, 2012. Total golf
revenues increased by $4,235 due to an increase of individuals at the golf tournament. In addition, the
costs to put on the tournament increased and extra turkey was purchased by the Association for UGM in
2012.
Total expenses increased by $2,026 for the fiscal period of December 31, 2012 to $47,453. The increase
was the result of the BC Poultry Association payment for 2012 increasing by $11,177 in comparison with
2011. In 2012 the SPFG was included in the BC Poultry Association annual fee. All other expenses
categories decreased by a total of $9,151.
Steven Redekop
Treasurer
BC Turkey Association
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KPMG LLP
Chartered Accountants
32575 Simon Avenue
Abbotsford BC V2T 4W6
Canada

Telephone
Fax
Internet

(604) 854-2200
(604) 853-2756
www.kpmg.ca

REVIEW ENGAGEMENT REPORT
To the Members of British Columbia Turkey Association
We have reviewed the statement of financial position of British Columbia Turkey Association as at
December 31, 2012 and the statements of operations, changes in net assets and cash flows for the
year then ended. Our review was made in accordance with Canadian generally accepted standards
for review engagements and, accordingly, consisted primarily of enquiry, analytical procedures and
discussion related to information supplied to us by the Association.
A review does not constitute an audit and, consequently, we do not express an audit opinion on these
financial statements.
Based on our review, nothing has come to our attention that causes us to believe that these financial
statements are not, in all material respects, in accordance with Canadian generally accepted
accounting principles for not-for-profit organizations.

Chartered Accountants
Abbotsford, British Columbia
February 11, 2013

KPMG LLP is a Canadian limited liability partnership and a member firm of the KPMG network of
independent member firms affiliated with KPMG International Cooperative (“KPMG International”), a
Swiss entity. KPMG Canada provides services to KPMG LLP.
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BRITISH COLUMBIA TURKEY ASSOCIATION
Statement of Financial Position
December 31, 2012, with comparative figures for 2011
(Unaudited)
2012

2011

Assets
Current assets:
Cash
Term deposit (Note 3)
Accounts receivable

$

Buildings (Note 4)

36,677
102,979
2,720
142,376

$

86,857

34,639
101,965
3,035
139,639
90,766

$

229,233

$

230,405

$

1,500

$

3,300

Liabilities and Net Assets
Current liabilities:
Accounts payable and accrued liabilities
Net assets:
Capital fund
Restricted fund
General fund

86,857
24,205
116,671
227,733
$

229,233

90,766
26,907
109,432
227,105
$

230,405

See accompanying notes to financial statements.
Approved by the Directors:
Director
Director
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BRITISH COLUMBIA TURKEY ASSOCIATION
Statement of Operations
Year ended December 31, 2012, with comparative figures for 2011
(Unaudited)
2012
Revenue:
BCTMB grant (Note 5)
Rental income (Note 5)
Interest income

$

Golf tournament:
Revenues
Expenses

Expenses:
BC Poultry Association
Directors - per diems
Amortization
Office and general
Annual general meeting
Professional fees
BC Agriculture Council
Directors - expenses
Interest and bank charges
Repairs and maintenance
Sustainable poultry farming

Excess of revenue over expenses

$

25,699
24,000
1,084
50,783

2011

$

24,563
24,000
977
49,540

58,959
(61,661)
(2,702)

54,724
(53,952)
772

48,081

50,312

25,521
9,700
3,909
1,876
1,751
1,680
1,624
1,374
18
47,453

14,344
13,500
3,909
1,940
1,174
1,790
2,015
14
4,046
2,695
45,427

628

$

4,885

See accompanying notes to financial statements.
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BRITISH COLUMBIA TURKEY ASSOCIATION
Statement of Changes in Net Assets
Year ended December 31, 2012, with comparative figures for 2011
(Unaudited)
Capital
fund
Net assets, beginning of year

$

Excess (deficiency) of revenue
over expenses
Net assets, end of year

90,766

Restricted
fund
$

(3,909)
$

86,857

26,907

(2,702)
$

24,205

General
fund

Total
2012

Total
2011

$ 109,432

$ 227,105

$ 222,220

7,239

628

4,885

$ 116,671

$ 227,733

$ 227,105

See accompanying notes to financial statements.
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BRITISH COLUMBIA TURKEY ASSOCIATION
Statement of Cash Flows
Year ended December 31, 2012, with comparative figures for 2011
(Unaudited)
2012

2011

Cash provided by (used in):
Operations:
Excess revenue over expenses
Items not involving cash:
Amortization
Accrued interest on term deposit
Change in non-cash operating working capital:
Accounts receivable
Accounts payable and accrued liabilities

$

Investments:
Increase in investment (net)
Increase in cash position
Cash position, beginning of year
Cash position, end of year

$

628

$

4,885

3,909
-

3,909
(907)

315
(1,800)
3,052

186
627
8,700

(1,014)

-

2,038

8,700

34,639

25,939

36,677

$

34,639

See accompanying notes to financial statements.
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BRITISH COLUMBIA TURKEY ASSOCIATION
Notes to Financial Statements
Year ended December 31, 2012
(Unaudited)

General:
British Columbia Turkey Association (the "Association") is organized to provide representation from
the turkey growers to the poultry industry.

1.

Significant accounting policies:
(a) Fund accounting:
The Association uses funds to separately account for amounts designated for specific
purposes. The established funds are as follows:
General - The operating fund used for the costs of conducting the Association's primary
functions, into which all unrestricted funds flow.
Capital - The fund in which the amounts are intended for use in capital improvements or
to acquire and finance new capital assets.
Restricted - A self-imposed fund intended to set aside surpluses from the Association's
annual golf tournament. Any surplus from year to year is to be donated to a charitable
organization.

(b) Investments:
Investments are carried at the lower of cost and market.
(c) Buildings:
Buildings and capital improvements are recorded at cost and are amortized over their
estimated useful lives, using the declining balance method at 4% per year.
Amortization commences in the month of acquisition.
(d) Revenue recognition:
The Association recognizes revenue using the restricted fund method of accounting for
contributions. Restricted contributions are recognized as revenue in the applicable fund in
the current period. Unrestricted contributions are recognized as revenue when received or
receivable in the general fund, if the amounts to be received can be estimated and collection
is reasonably assured.
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BRITISH COLUMBIA TURKEY ASSOCIATION
Notes to Financial Statements (continued)
Year ended December 31, 2012
(Unaudited)

1.

Significant accounting policies (continued):
(e) Income taxes:
The Association is registered as a not for profit organization under the Society Act of British
Columbia and as such is not subject to income taxes on its normal operations.
(f)

Financial instruments:
The Association accounts for its financial assets and liabilities in accordance with Canadian
generally accepted accounting principles.
The financial instruments are classified into one of five categories: held-for-trading, held-tomaturity, loans and receivables, available-for-sale financial assets or other financial
liabilities. All financial instruments, including derivatives, are measured in the balance sheet
at market value except loans and receivables and held-to-maturity investments which are
measured at amortized cost. Subsequent measurement and changes in market value will
depend on their initial classification, as follows: held-for-trading financial assets are
measured at market value and changes in market value are recognized in net earnings;
available-for-sale financial instruments are measured at fair value with changes in fair value
recorded in other comprehensive income until the investment is derecognized or impaired at
which time the amounts would be recorded in net earnings.
The Association has designated the following:
(i)
(ii)
(iii)
(iv)

Cash is classified as held-for-trading, which is measured at market value.
Investments are classified as held-to-maturity, which is measured at amortized cost.
Other assets are classified as loans and receivables, which are measured at
amortized cost.
Accounts payable and accrued liabilities, which are measured at amortized cost.

(g) Use of estimates:
The preparation of financial statements in conformity with generally accepted accounting
principles requires management to make estimates and assumptions that affect the reported
amounts of assets and liabilities and disclosure of contingent assets and liabilities at the
date of the financial statements and the reported amounts of revenues and expenses during
the reporting periods. Actual results could differ from those estimates.
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BRITISH COLUMBIA TURKEY ASSOCIATION
Notes to Financial Statements (continued)
Year ended December 31, 2012
(Unaudited)

2.

Capital management:
The Association receives its principal source of capital funds from rent and grants from the British
Columbia Turkey Marketing Board. The Association defines capital to be net assets.
The Association's main objective when managing capital is to promote the processing and
marketing of turkeys in the province. The Association manages the capital structure by making
operational and financing adjustments based on available funding. Currently, the Association's
strategy is to retain a base level of net assets to fund operating expenditures.

3.

Term deposit:
The Association has a one year cashable guaranteed investment certificate at Bank of Montreal,
with interest at 0.9%; maturing December 2013.

4.

Buildings:

Cost
Buildings

5.

$

151,961

Accumulated
amortization
$

65,104

$

2012

2011

Net book
value

Net book
value

86,857

$

90,766

Related party transactions:
A substantial amount of the Association's income, both rental and grant income is derived from a
related party, the British Columbia Turkey Marketing Board. The rental income of $24,000 (2011
- $24,000) is based on the fair market value of rent for similar facilities at the time the multi-year
lease was entered into. The grant income of $25,699 (2011 - $24,563) is based on provincial
turkey production. The British Columbia Turkey Marketing Board collects levies from turkey
producers and pays a grant on behalf of the turkey producers to the British Columbia Turkey
Association.
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BC TURKEY ASSOCIATION
Budget for the year ending December 31, 2013

REVENUES
BCTMB Grant

25,800

Rental Income

24,000

Interest
TOTAL REVENUE

1,000
50,800

EXPENDITURES
AGM & Grower Meetings

1,700

Amortization

3,800

Bank Charges

50

BC Poultry Association
Directors' Expense
Directors' Per Diems
Discretionary Expense (Sponsorship & Grower
Education)

25,500
1,400
10,000
2,500

Miscellaneous

2,000

Professional Fees

1,700

TOTAL EXPENDITURES
EXCESS (DEFICIT) OF REVENUE OVER EXPENDITURES

48,650
2,150
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